HIBBING COMMUNITY COLLEGE

COURSE OUTLINE
COURSE TITLE & NUMBER:  Introduction to Business:   BUS 1010 

CREDITS:  3  (Lecture 3 / Lab  0)

PREREQUISITES:  None
CATALOG DESCRIPTION:

Introduction to Business is an overview of the business field. This course gives non-business majors an overall understanding of business and it gives business majors the foundation for the study of business by studying management, marketing, business ownership, unions, and quality. 
OUTLINE OF MAJOR CONTENT AREAS:

I.
Economic systems

A.  
Capitalism

B.  
Socialism

C.  
Communism

II.

Legal forms of business ownership

A.  
Sole proprietorship

B.  
Partnership

C.  
Corporation

III. 

Entrepreneurship



IV.

Management

A.  
History

B.  
Major functions

V.

Marketing

A.  
Marketing mix

B.  
Uncontrollable variables

C.  
Target Markets

VI.  
Labor relations

      
A.  
History of unions

      
B.  
Compensations packages

      
C.  
Negotiations

VII.  
Quality

 
A.  
Quality gurus

 
B.  
ISO 9000

VIII.
Securities markets

 
A.  
Stocks

 
B.  
Bonds

 
C.  
Commodities
COURSE GOALS/OBJECTIVES/OUTCOMES:

The student will 
1.
define economic systems.

2.
explain how economic systems and political systems interact.

3.
identify advantages and disadvantages of major ownership forms.

4. 
Evaluate Entrepreneurial opportunites.

5.
explain Taylorism.

6.
explain scientific management.

7.
explain administrative management.

8.
explain human relations management.

9.
identify managerial functions.

10.
compare and contrast international management styles.

11.
demonstrate market segmentation.

12.
explain various pricing objectives.

13.
evaluate promotional plans.

14.
identify problems in marketing products and services internationally. 

15.
explain feature benefit technique for a product.

16.
identify advantages and disadvantages of distribution channels.

17.
explain union history in America.

18.
identify management’s tools in negotiations.

19.
identify labor=s tools in negotiations.

20.
develop a compensation package.

21.
identify Deming’s fourteen points.

22.
explain continuous improvement.

23.
compare quality theories.

24.
explain ISO 9000 certification.

25.
compare advantages and disadvantages of investments.

26.
compare advantages and disadvantages of security financing.

27.
explain hedging.

28.
compare the futures and spot markets.
HCC COMPETENCIES MET: Thinking Creatively and Critically 
STUDENT CONTRIBUTIONS:

Students are expected to attend class sessions, participate in activities and discussions, listen to and follow directions, complete assignments in a timely fashion, request assistance when needed, and contribute to a productive learning environment.  Students should expect to spend three to six hours per week preparing for class.
METHODS FOR EVALUATING STUDENT LEARNING:

Grades will be determined by tests, class activities, homework, oral presentations, and a term paper.
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